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Small scale producers and farmers often find 
that because of their remoteness or size of 
operation they are unable to obtain and secure 
a fair price for their goods. Sometimes, they 
have been marginalised by international trading 
and tariff systems and have often become 
vulnerable to unscrupulous middlemen.

For growers, Fairtrade means prices that will always cover the 
cost of production and allow for sustainable livelihoods, no matter 
how low the world price gets for their crops.

For workers, Fairtrade means decent working conditions and 
wages that meet international and local labour standards.

Importantly the Fairtrade price also includes a social premium 
so that growers can invest back into their communities and 
businesses.

Workers and growers decide democratically how to invest their 
income, making participation and joint responsibility a key 
importance.

Together, Fairtrade communities have used this income to:

Improve their homes•	
Improve education and healthcare facilities•	
Build roads•	
Invest in their business increasing sustainability •	
and efficiency
Diversify into other crops and income generating •	
projects.

Buying Fairtrade products usually means buying higher quality. 
The small producers care passionately about their produce. And 
as a rule, fewer pesticides are used in Fairtrade production.

So here’s what to love!Love Fairtrade,
Buy Fairtrade

Why not do more, and like The Co-operative become 
a campaigner for Fairtrade. Encourage others to buy 
Fairtrade, join a local Fairtrade Steering Group or join in 
with national Fairtrade campaigns. Make a start by looking 
out for our ‘top tips’ for promoting Fairtrade in this booklet. 
Start to spread the word on how we can all make a real 
difference and start to put Fairtrade at the heart of your 
community. 

If you Love Fairtrade, then Buy Fairtrade, it really 
is that simple! By buying Fairtrade products you 
can help ensure a better deal for growers and 
small-scale producers in developing countries. 
More than 7 million people in Africa, Asia and 
Latin America benefit from Fairtrade – farmers, 
farm workers, and their families.

Become an ethical shopper and exchange just some of your food 
purchases for those with the FAIRTRADE Mark; you will be making 
a real difference to the livelihoods and working conditions of millions 
of Fairtrade producers now supplying the UK market.

The FAIRTRADE Mark, is an independent guarantee 
that the producers are benefiting from a better deal.

Find the campaigner
in you!

Look out 
for me!

The Co-operative sells the largest range of 

Fairtrade products in more stores than any other 

retailer.

top tip - buy it:
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South African Wine Producers
DU TOITSKLOOF CO-OPERATIVE

In 2005 we sourced five new own label wines from the 
Du Toitskloof Co-operative in South Africa. Each of the 
vineyards are at the foot of the Du Toitskloof mountains 
in the Western Cape province.

The Du Toitskloof Celler production supports 780 people; 
incredibly 350 of these are children. All employees now have 
their own homes, and 85% of these now have running water and 
electricity.

For every case of wine sold the Du Toitskloof Celler receives a 
Fairtrade premium of 49p, which we are matching for this project, 
thereby doubling the money the growers receive. 

The money generated in the first year of this project (£64,274) 
went towards three new créche facilities amongst many other 
projects.

Argentine Wine Producers
LA RIOJANA CO-OPERATIVE

La Riojana is one of the largest co-operatives in 
Argentina and has 510 members from across the 
region. The majority of these are small producers with 
less than 3 hectares of land given to grape production.

In September 2006, we launched the first Argentine Fairtrade 
wine to the UK. As part of the Fairtrade accreditation, 
growers receive a social premium from the Fairtrade Labelling 
Organisation. The Co-operative is matching this premium, 
meaning that for every case of wine sold in our stores an 
additional 84p goes back to this project.

The Joint Body Committee was established in 2006 to help 
identify the needs of these communities and to distribute the 
social premium where it is most needed. The initial project agreed 
to focus on one of the poorest communities in the area, the village 
of Tilimuqui.

Chilean Wine Producers
LOS ROBLES CO-OPERATIVE

Los Robles Co-operative lies in the fertile Curico Valley, 
200km from the capital of Santiago. Los Robles has 
grown and increased productivity since being awarded 
the FAIRTRADE Mark in 2004, and as a result has 
supported hundreds of families across the region.

The Los Robles Co-operative has great plans for the future, 
proposing college scholarships and English classes. They also 
plan to invest into a new vineyard-planting project.

Los Robles Co-operative began life as The El Corazon Peasant 
Co-operative which was founded some 35 years ago and 
originally consisted of just 35 farmers.

The local co-operative has also introduced health insurance 
for 69 co-operative workers; the fund pays for a collective and 
complimentary health insurance that covers all workers at a 
reasonable cost.

The Education of young people in the region also suffered, 
because poor transport systems and unsafe roads resulted in high 
levels of absenteeism. Thankfully, the essential social premium 
has enabled the community to purchase a school bus which has 
benefitted the whole community.

Get the measure of 
Fairtrade wine

The Co-operative 
loves Fairtrade
The Co-operative firmly advocates the 
protection of human rights for workers in all 
countries and seeks, wherever it can, to ensure 
producers in developing countries receive a fair 
reward for their produce and that workers have 
a safe working environment. The Co-operative 
is based on a set of values and principles, 
which include democracy, equality, concern for 
the community and social responsibility

From our beginnings in the 19th century The Co-operative 
has set out to do business differently. In a world plagued by 
exploitation of the weak, unfair trading practices, limited worker’s 
rights and poverty, The Co-operative is committed to being a 
pioneering retailer in campaigning for Fairtrade.

Over 50,000 members, customers and colleagues have 
expressed support for championing Fairtrade at The Co-operative 
Group. As a result we will now invest a further £3 million to help 
alleviate poverty in the developing world.

We are governed by our members – Fairtrade has been high on 
our member’s agenda since 1994. By working in partnership with 
other co-operatives at home and abroad we are demonstrating 
our shared values and principles with like-minded people from 
around the world.

The Co-operative has been, and will continue to be, a leading 
supporter of this approach to sourcing the products we sell. We 
sell a diverse range of Fairtrade produce ranging from chocolate 
to cotton wool and are proud to carry a range of Fairtrade 
products in every one of our stores in the UK.

Ask for Fairtrade products in your 

local coffee shops, restaurants and 

community facilities.

top tip - ask for it:Tell your family, friends and work colleagues 

about Fairtrade – don’t keep it a secret!

top tip - spread it around:
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The Co-operative introduced Fairtrade bananas 
into the UK in early 2000. This has proved to 
be the start of the longest established Fairtrade 
retailer/producer partnership.

In 2007 we became the first supermarket to sell Fairtrade 
bananas in every single store in the UK.

The very first Fairtrade bananas were grown by Volta River Estates 
Limited (VREL) in Ghana. We have been supplying VREL bananas 
ever since and our partnership and committed support has literally 
been the community’s saviour.

In 2002 a significant storm devastated 80% of the plantation, 
destroying most of the farm. Almost the whole workforce of 700 
was laid off and production plummeted.

VREL has turned disaster to its advantage by replanting with 
plants grown from seedlings in its nursery and putting into place 
a programme for increasing organic production. Three out of five 
farms are now certified organic. The producers use their own 
organic fertilisers, which have become so popular that farmers 
outside the VREL Co-operative use it for their own produce!

VREL is a major employer, employing mostly ‘unskilled’ workers 
from the surrounding areas. Where aptitude is evident, then staff 
development is encouraged, giving employees the ability to grow 
within the company.

VREL has a major positive effect on the domestic economy in the 
region, with local suppliers relying on business brought in by its 
trade. The disposable income of its workers also has a significant 
impact on the local economy.

The Fairtrade premium of US$1.00 per box of bananas is paid 
directly into a separate premium account, which is managed by 
the Fairtrade Premium Management Committee. In addition to the 
social premium benefits, VREL ensures that it continues to fulfil 
and exceed Fairtrade standards by providing showers, toilets, and 
health and safety measures.

Every day the British public drink more than 8 
million Fairtrade hot drinks.

The Co-operative 99 tea is one of the best loved brews in the UK 
and along with all of our own brand teas we switched to 100% 
Fairtrade in early 2008. We were the first UK supermarket to do 
this! 

Our Fairtrade blend is sourced from both India and East Africa. 
Satemwa, a privately owned tea estate in the Shire highlands in 
Malawi in Africa is the first Fairtrade certificated producer in that 
country.

Satemwa was founded in 1923 by Maclean Kay, a rubber planter 
from Malaya after emigrating from Ayrshire in Scotland. He bought 
Satemwa (then called Hunterston) from Timunke. It was one of the 
original 74 certificates of claim that were registered in 1892 with 
Sir Alfred Sharpe, the then Consul General resident at Chinde on 
the mouth of the Zambezi.

In 1928 Maclean Kay introduced the first Camwllia seed into 
Nyasaland tea industry from India. This seed formed the basis of 
the expansion until the late 1960’s. The original tea was planted 
‘seed at stake’ between grows of tobacco. The two seasons of 
tobacco were harvested in order to generate cash flow to sustain 
the business through the first couple of years before any tealeaf 
could be harvested.

Our unique blend We’ve gone bananas 

Ask big brands to pick up the Fairtrade 

challenge. Too many major brands still have no 

FAIRTRADE Mark products within their ranges.

top tip - shout about it:

Fancy a brew?
Make it Fairtrade

Help your community achieve Fairtrade Town 

status. Visit www.co-operative.coop/

membership for more information. 

top tip - live it:

The Co-operative was also the first retailer 
to stock the UK’s first Fairtrade mangoes, 
pineapples, oranges and the world’s first 
Fairtrade grapefruit.

Our Fairtrade fruits and fruit juices are 
sourced from Fairtrade producers from all 
over the world throughout the whole year.

The Co-operative 
get juicy!
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We only put Fairtrade beans into our own 
brand coffee supplied by various producer 
groups in Columbia, Brazil, Indonesia, Mexico, 
Bolivia, Peru, Guatemala, Honduras, Nicaragua, 
Tanzania and Venezuela.

The partnership of roaster and retailer working with the Fairtrade 
certification system gives complete traceability of the product 
from farm to cup.  The Fairtrade minimum price has meant 
that whilst coffee prices were at an historic low, the Fairtarde 
producers have still been able to secure a benefit from the sale of 
coffee, that has been two to three times the price level that would 
have otherwise been the case.

Guatemala
FEDECOCAGUA is a second-level co-operative founded in 1969 
to improve the position of small-scale coffee growers. It is the 
umbrella organisation for 19,354 coffee farmers belonging to 
37 affiliated farmers’ organisations. FEDECOCAGUA provides a 
range of services including access to a credit scheme, technical 
support, transport, warehousing, and the purchase, processing 
and export of members’ coffee beans. This commercialisation 
of coffee production means the farmers receive higher prices 
than when they had to sell to middlemen. An organic conversion 
programme has also been established.

FEDECOCAGUA members, 70% of whom are indigenous 
people, are spread over different regions of Guatemala including 
Huehuetenango, Cobán, Verapaces, Retalhuleu, San Marcos, and 
Zacapa.. These rural areas are characterised by difficult economic 
conditions and poor infrastructure, particularly roads, electricity, 
communication, health, and education.

With proceeds from the Fairtrade premium, The Co-operative 
was able to buy new trucks which helped to reduce transport 
costs involved in coffee production. Some of FEDECOCAGUA’s 
communities have been able to establish healthcare centres and 
pharmacies to meet the health care needs of local families.

Nicaragua
Nicaragua has long relied on agriculture to sustain its economy 
but is now one of the poorest countries in the West after a history 
of civil war, dictatorship and natural disasters. When Hurricane 
Mitch struck in 1998, thousands of people died, 20% of the 
population were homeless and severe damage was caused to the 
plantations.

It was here that up to 5000 people, including women, children 
and the elderly, mainly from coffee growing families, set out on 
foot from Matagalpa towards the capital Managua on 29 July 
2003 in the ‘March of the Hungry’.  Their experiences of fair 
treatment and trading practices gained over the seven years they 
had been working as a co-operative, gave them the confidence 
and determination to protest. They were protesting against the 
government’s failure to honour resettlement agreements, made 
when they faced destitution following the collapse of coffee price 
on the international market.

The Cecocafen Co-operative union was set up and registered in 
1997, 30% of its coffee is sold to the Fairtrade market. The social 
premium has helped its growers develop its own brands. The 
co-operative hires out its processing facilities and laboratory and 
offers technical assistance for organic coffee production.

Tanzania
The Kagera Co-operative Union (KCU) is based in Bukoba, on the 
western shores of Lake Victoria, in the far north of Tanzania near 
the borders of Rwanda and Uganda.

KCU was established in 1950 but only started exporting coffee 
when it agreed its first Fairtrade contract in 1990. Currently it only 
sells 5% of its coffee through Fairtrade.

Leading the way

Organise a Fairtrade event it can be anything; 

coffee morning, a Fairtrade quiz night or even a film 

screening -We sponsored the screening of the Black 

Gold movie Premier and were the only supermarket to 

have sold the DVD.

top tip - learn about it:

We launched our first own-brand chocolate bar 
back in 2000. Since 2002 The Co-operative 
has pioneered the use of Fairtrade only cocoa 
for its block chocolate bars.

All the coco in our entire block chocolate range comes from one 
single co-operative in Ghana.

Kuapa Kokoo – the cocoa co-operative – was born when a group 
of growers decided to work together for the benefit of themselves 
rather than the profit of a buying company.

Their achievements are staggering; in just thirteen years, they 
have grown from nothing to supplying one per cent of the world’s 
total cocoa production

Pa pa paa! is Kuapa Kokoo’s slogan, chant and greeting – 
meaning ‘Best of the Best’. A key reason for choosing Kuapa 
Kokoo as our supplier is that they grow the highest quality cocoa 
in West Africa. This is paramount in persuading consumers to 
choose Fairtrade as the alternative to their normal brand.

Roughly one in every three cocoa farmers in Kuapa is a woman. 
Women are right in the thick of the action when it comes to 
running The Co-operative too, represented on committees all the 
way to the top. This means when the time comes for the farmers 
to decide how to spend their Fairtrade premium, the women get 
their chance to have their say.

Best of the best

Why not organise a Fairtrade chocoholics event. With so 

much choice available there really is no reason not to be 

an ethical Chocoholic!

top tip - ethical indulgence:
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We were proud to introduce our fair-trade 
cotton bag – the very first supermarket carrier 
bag to be Fairtrade certified. Made from 
unbleached, biodegradable cotton, which is 
hand washed to prolong life.

As well as being less harmful to the environment, the Fairtrade 
cotton bags guarantee a fair price and a better deal for 
disadvantaged communities in the Indian cotton industry.

Cotton is vital to the global textile industry and to the social 
and economic development of developing countries. There’s 
no difference in quality between Fairtrade cotton and normal 
cotton. The real difference is that the person at the very bottom 
of the textile supply chain who has grown the cotton has been 
paid a fair price for his crop. It is not the finished fabric or item 
of clothing but cotton itself which is Fairtrade certified.

The production of this bag has created a minimum of 300 
hundred jobs in these communities. We also stock Fairtrade 
cotton Cleaning Cloths, Cotton Wool and Cotton Wool Buds.

We have worked in Partnership with Supreme Creations in 
order to bring these products to the UK, helping them gain 
Fairtrade certification. Supreme have increased its capacity 
and workforce numbers as a direct result of these products. 
This has had a profound effect on the people and families in the 
Pondicherry area of India.

The bag also contributes towards environmental projects, 
helping the factory to become ‘carbon neutral’. Supreme 
switched to 100% green energy in 2008 via the purchase 
through social premium of a wind turbine.

Bag a better life!

Changing lives: the Fairtrade premium, an 
additional sum for community development, 
is used by farmers’ groups to build schools, 
provide clean drinking water, pay for sickness 
benefit and pilot organic conversion schemes to 
help farmers work for the future. 

Here are just a few examples how we can help Fairtrade 
producers help themselves using the Fairtrade premium;

PKKGO, Indonesia
A weed cutter programme helps farmers avoid pesticides and 
chemicals.
A Credit Union is set up to extend small loans to families in the 
co-operative.

Mascafe, Mexico 
Ethical assistance in organic production.

COCLA, Peru
Improvements of the nutrition of farming families through the 
diversification of crops.

CECOCAFEN, Nicaragua
Scholarships for high school students.

There are now more than 320 Fairtrade Towns across the UK, 
alongside 4,000 Fairtrade Churches, 37 Fairtrade Synagogues, 
60 Fairtrade Universities and a newly launched network of 
Fairtrade Schools. Together we are all campaigning to support 
and promote Fairtrade in our communities, isnt it time you got 
involved?

Global communities

This could 
be you!

You can find out more about how you and your communities can 

help, and how to get more actively involved through the Fairtrade 

Foundation – www.fairtrade.org.uk

top tip - become a campaigner:
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www.co-operative.coop/membership

We like our communications to have an impact on you but not on the environment, which is why this is printed using recycled paper.
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The Fairtrade 
Difference
Fairtrade is an international certification system that was 
introduced to ensure a better deal for growers and small 
scale producers in developing countries.

The FAIRTRADE Mark is an independent consumer label, which 
appears on products as an independent guarantee that these 
producers are benefiting from this better deal.
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For growers, Fairtrade means prices that will 
always cover the cost of production and allow for 
sustainable livelihoods, no matter how low the world 
price goes for crops.

For workers, Fairtrade means decent working 
conditions and wages that meet international and 
local labour standards.

Importantly the Fairtrade price also includes 
a social premium so that growers can invest 
back into their communities and businesses.
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Workers and growers decide democratically 
how to invest their income, making participation 
and joint responsibility of key importance.

Together, Fairtrade communities 
have used this income to:

improve their homes•	
improve education and healthcare facilities•	
build roads•	
invest in their business increasing •	
sustainability and efficiency
diversify into other crops and social •	
premium generating projects.
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Buying Fairtrade products generally means 
buying higher quality. 

The small producers care passionately about their 
produce. And as a rule, fewer pesticides are used in 
Fairtrade production.



4 colour version logotype & bee 1 line

The Co-operative – 
the pioneering Fairtrade retailer 

The Co-operative is based on a set of Values & Principles.
Our principles are the way we put our values into action.

Its only natural that The Co-operative would support the principles of Fairtrade!

Voluntary and open Membership
Membership is open to everyone.

Democratic member control
All members have an equal voice in making 
policies and electing representatives.

Member economic participation  
All profits are controlled democratically by 
members and for their benefit.

Autonomy and independence
Co-operatives are always independent, even 
when they enter into agreements with the 
Government and other organisations.

Education, training and information
Co-operatives educate and develop their 
members as well as their staff.

Co-operation amongst co-operatives
Co-operatives work together with other
co-operatives to strengthen The Co-operative 
Movement as a whole.

Concern for community
Co-operatives also work to improve and develop 
the community, both locally and internationally.
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From our beginnings in the 19th century The Co-operative 
has set out to do business differently. 

In a world plagued by exploitation of the weak, unfair trading practices, 
limited workers rights and poverty The Co-operative is committed to 
being a pioneering retailer in campaigning for Fairtrade.
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Following consultation in 2008 in which over 
50,000 members, customers and colleagues took 
part, The Co-operative Group will now invest a 
further £1 million per year for three years to 
help alleviate poverty in the developing world.
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The Co-operative has been, and will continue to be, a leading 
supporter of ethical sourcing of the products we sell. 

The Co-operative is proud to carry a range of Fairtrade products in 
every one of its stores in the UK.
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This could 
be you!

Find the Campaigner in you!

Spread it around 
 Don’t keep it a secret

Shout about it 
Challenge big brands

Live it 
Help your community 

support Fairtrade

Learn about it
Become a true 

Fairtrade Campaigner!

Buy it! 
Make the swap from your 

usual produce

Ask for it
Don’t be shy!
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www.fairtrade.org.uk

www.school.coop

www.oxfam.org.uk

www.waronwant.org

www.wdm.org.uk

www.peopleandplanet.org

www.jubileedebtcampaign.org.uk
www.tradejusticemovement.org.uk

www.traidcraft.co.uk

www.walesfairtradeforum.org.uk

www.scottishfairtradeforum.org.uk

www.co-operative.coop

www.internationaldevelopment.coop

www.bananalink.org.uk



What does the FAIRTRADE Mark, an independent consumer label guarantee?

In which year did The Co-operative introduce the UK’s first ever Fairtrade 
product?

Name The Co-operative’s first Fairtrade Fruit?

From which African country does The Co-operative source its 99 Fairtrade Tea 
from?

Name the co-operative in Ghana, which produces cocoa for The Co-operative 
Fairtrade chocolate?

In which year did The Co-operative take the bold step of covert its entire own 
brand chocolate to Fairtrade?

The Co-operative Fairtrade cotton carrier bag is also reusable, home 
compostable and recyclable – how much does it cost?

In addition to guaranteeing producers a fair price for their produce, Fairtrade 
provides a social premium to invest back into the community – what kind of 
projects has this social premium provided?

The Co-operative is proud of bringing Fairtrade to the high street by stocking 
Fairtrade goods in all its shops – how large is the Fairtrade range?

How many retail outlets does The Co-operative have?
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Fairtrade
Quiz

Answers overleaf
( no peeking! )



Fairtrade
Quiz

Answers

The Fairtrade Mark guarantees that disadvantaged 
producers in the developing world get a better deal.

1992

Bananas in 2000 

Malawi

Kuapa Kokoo Co-operative

2002

99p

All kinds of community projects have been supported, 
including health care, education and sanitation measures.

The range is growing every year, but currently there are over 
260 Fairtrade products in total.

The Co-operative Group has in excess of 3000 food retail 
outlets throughout the country.
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